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1 Referto Fig. 1.1 (Insert), information about rural tourism.

(@) (i) Define the term ‘homestay’.

..................................................................................................................................... [1]

(ii) Other than homestays, identify two other types of rural accommodation.
T et ettt —e et oo t——eeeeeat—eeeeee—eeeeae—eeeeeaa——eeeeaiteeeeaataeeeeaareeeeeanreeaeans
2 e et e e —eeee e e a—eeeeaaa——eeeas———eeeat—eeeeea——teeeaanteeeeaanaeeeeaantareeeaanreeeeeananeeeaannnes
[2]

(b) Explain two ways improved infrastructure in rural areas can benefit tourists.

ettt ettt e et e et eee e e heeeeeeateeeeeaatteeeaaateeeeaasteeeeeaEeeteeanteeeeeanteeeeaanneeeeeaantetaeeanaeeeeaanneeeeannneeeeans
2 e e —eee e oo t—eeeeeieeeeeeeseeeeeeateeeeeaiatteeeaaateeeeaabeeeeeaaateeeeeatteaeeaaaaeeeeanareeeeaas
[4]

(c) Explain one way national tourism organisations (NTOs) can use the following to increase
rural tourism:

(o]0 1 o1 RSO TOP OO UUPPUPPRPPPN
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(d) Discuss the suitability of market penetration as a pricing policy for rural tourism organisations.

[Total: 20]
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2 Referto Fig. 2.1 (Insert), a SWOT analysis for ecotourism in Australia.

(a) Using the statement numbers from Fig. 2.1, identify one statement for each heading.

Strength Weakness

Opportunity Threat

[4]
(b) Tourism Australia, Australia’s national tourism organisation, has recruited a market research
agency to carry out research on tourists’ opinions of ecotourism.

State three reasons for market research.

(c) Explain each of the following methods of promotion:

trade ProMOLIONS ..o nnnnn
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(d) Evaluate the ways responsible tourism can help make tourism sustainable.

[Total: 20]
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3 Referto Fig. 3.1 (Insert), an advertisement for the opening of the London Resort.

(@) (i) Identify two products available at the London Resort.

L e e ettt ettt e oo oo ae——eeeeeeeeeeea————eeeeeeeeeai—t—eeeeeeeeaaaaaat—eteeaeeaaaaaaaraeaaaeeeeaaanrraeees
2 et e et eeeeeeeeeeeeaaaaeeeeeeeeeeeeaaa——etteeeeeeaaannteeteeeeeeeaaannaaneeeeeeeaaannaneeaaaeeenn
[2]
(ii) Identify one service available at the London Resort.
[1]
(b) Describe one way each of the following pricing policies is suitable for the London Resort:
(o] o] g aTe o] o F=1 I ] [ T USSR
PriCe BUNAIING oo
[4]
(c) Explain two reasons why marketing is important for the London Resort.
ettt oo ettt e et eeeeee e oo eeeeeeeeeeeeeaaaaeeeeeeeeeeeaaaaneeeeeeeeeeeeaaanaeteeeeeeeeeaaannneeeeeeeeeaaaannnaneeeaenn
2 ettt e e ee——eeeeeeeeeeeesteeeeeeeeeeaaassteeeeeeeeeaaaaateteeeaeeeeeaaantaeeaeeeeeeaaanrrreeeaeenaaans
[4]
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(d) Discuss why social media would be the most suitable type of advertising for a new attraction
such as the London Resort.

[Total: 20]
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4 Referto Fig. 4.1 (Insert), an advertisement for Luxury Boat Hire.

(a) Identify three target markets for Luxury Boat Hire.

© UCLES 2024 0471/22/M/J/124



9

(d) Luxury Boat Hire sponsors the Atlantic Rally for Cruisers (ARC), an international boating
event. Sponsorship is a form of public relations.

Discuss the ways that sponsorship can benefit tourism organisations.

[Total: 20]
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